
Advertising Techniques 
 
 

Key Economic Concepts 
 

• Advertising 
 
 
Lesson Description   
 
Students will analyze various advertising techniques such
endorsement, etc. and present their findings to the class
 
 
Time Recommendation 
 
1 week  
 
 
Resources Needed 
 
Newspapers, videos of television advertising showing the
connection, PowerPoint software, poster board, media to
for projecting PowerPoint presentations, and computers;
 
 
Procedure  
 

1. Introduce the different types of advertising techni
 

2. Have students work in pairs to examine newspape
advertisements to identify the types of techniques
advertisements and prepare a PowerPoint or post
findings.  They may show the print ads either by s
around the classroom.  The television and Interne
when needed in their presentation or described on

 
 
Extension/Enrichment 
 
Assign students a specific product or service and have th
advertisement. 
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Suggestions for Evaluation 
 
Rubric with the criteria for an effective presentation and appropriate content   
 
 
(Note:  This lesson was developed as part of a workshop co-sponsored by the Oklahoma Council on 
Economic Education and The Ok ahoman’s Newspaper in Education Program.  This program was made 
possible by the National Council on Economic Education through funding from the United States 
Department of Education Office of Innovation and Improvement.) 
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